2020 Annual Report

A Message to Our Members
To our valued ESC member,
ESC is now in its 20th year of successfully forging new business relationships between North American gas
utilities and manufacturers of gas appliances and equipment. Not surprisingly, our members’ priorities have
evolved over time in the midst of dramatic changes in the global energy economy and customer choice.
Understanding these member priorities is crucial in allowing ESC to deliver relevant and impactful products
and services. ESC’s ever-increasing partnership with our energy utility members brings energy-efficient
solutions to residential, commercial, and industrial customers. Thousands of utility account reps have taken
advantage of ESC training opportunities through our webinars and Account Rep training program, and
through our Technology & Market Assessment Forums.
ESC is expanding its opportunities to directly reach end-use customers through a variety of programs and
products. ESC was a major participant in the 2020 International Builders' Show, reinforcing the wisdom of
natural gas usage to thousands of builders and contractors. Our National Accounts program is brokering new
relationships between restaurant and retail chains and North American gas utilities. ESC customer
magazines enhance the success of gas utilities in conveying new energy efficient options to residential,
commercial, and industrial customers. ESC corporate and affiliate members frequently team up to conduct
webinars tailored to meet the demands of building managers, small businesses, school administrators,
contractors, and many others.
The ESC Board of Directors has just completed revisions to our strategic plan. We are thankful for the time
and effort undertaken to update the plan, and extend our appreciation to all board members for their
continued guidance in governing and supporting the ESC. ESC is fortunate in experiencing such a high level of
support and active participation from all its member utilities and equipment manufacturers.
In closing, we want to particularly recognize the staff and members of ESC, their work colleagues, and their
families struggling to meet the unprecedented social, health, and economic challenges resulting from the
COVID-19 epidemic. ESC will continue to work with members in finding creative solutions to these challenges,
and we very much thank all our members for their continued support during these difficult times.
Sincerely,

David Weiss
David Weiss, Executive Director
Energy Solutions Center

Ruth Hietbrink
Ruth Hietbrink, Board Chair
Energy Solutions Center
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Leadership 2020
Ruth Hietbrink
Energy Solutions Center Board Chair
Account Manager, Business Development
Black Hills Energy
Jerry O'Keeffe
Energy Solutions Center Board Vice Chair
NC Manager, Residential Sales
Dominion Energy
Jackie Caille
Manager, Energy Conservation
Enbridge Gas Distribution

Nancy Lange
Senior Manager, Major Account Services
NW Natural

Corey Minshew
Director, New Business Development
Southern Company Gas

Rasha Prince
Director, Customer Energy Solutions
SoCalGas
Bob Stoyko
Energy Solutions Center Board Vice Chair & Chair 2018-2019
Vice President, Marketing & Customer Relations
UGI Utilities
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Overview

The 55 gas distribution companies and 59 equipment manufacturers of the non-profit
Energy Solutions Center (ESC) work together to bring new, energy efficient natural
gas solutions to residential, commercial, and industrial energy users. ESC brings
value and benefit to its members and their customers through the Technology &
Market Assessment Forums, market-driven consortia, webinars, videos, and customer
communications. In addition to ESC’s expertise in the areas of gas technology, ESC
identifies and highlights business, marketing, sales, and customer strategies to
enhance the success of utilities that distribute natural gas.

2020 Goals
Provide knowledge and skills to enable members to more effectively bring
energy solutions to their customers.
Provide a collaborative platform for equipment manufacturers and utilities to
facilitate promotion and deployment of energy efficient gas appliances and
equipment.
Educate members’ customers in choosing energy options that improve
efficiency, reliability, resiliency , and affordability.
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Membership

Corporate Members
ATCO Gas
Atmos Energy
Avangrid
Avista Utilities
Baltimore Gas and Electric
Black Hills Energy
CenterPoint Energy
Central Hudson Gas & Electric
Chesapeake Utilities
Chester County Natural Gas Authority
Columbia Gas
Corning Natural Gas Corporation
Delmarva Power
Dominion Energy
DTE Energy
Duke Energy
East Tennessee Group
Enbridge Gas Distribution

Énergir
Eversource Energy
Florida City Gas
Florida Municipal Natural Gas Association
Florida Public Utilities Company
FortisBC
Hawaii Gas
Hearthstone Utilities
Heritage Gas
Liberty Utilities
MDU Resources
Municipal Gas Authority of Georgia
National Fuel Gas Distribution
National Grid
New Jersey Natural Gas
NiSource
NW Natural
ONE Gas
Orange & Rockland Utilities

PECO Energy
Peoples Natural Gas
Philadelphia Gas Works
Puget Sound Energy
Richmond Gas Works
SEMCO Energy
SoCalGas
South Jersey Gas
Southeast Gas
Southern Company Gas
Southwest Gas
Spire
Summit Utilities
TECO Peoples Gas System
UGI Utilities
Vectren
Washington Gas
York County Natural Gas Authority

Affiliate Members
2G Energy
A.O. Smith Corporation
Aisin World Corp of America
American Gas Association
American Gas Lamp Works
American Water Homeowner Services
Andculture
Apogee
Bekaert Combustion
Blue Mountain Energy
Bradford White
BRASH Power
Broad USA
Burnaby Mfg
CEM Engineering
Cambridge Air Solutions
Canter Power Systems
Capstone Turbine
Clayton Boilers
Cleaver-Brooks

Co-Energy America
Dettson Industries
EC Power
ElectroMotion Energy
Energy Solutions
Enginuity Power Systems
Equipment Controls Corp
Evolve Technologies
Gas Technology Institute
Grand HVAC Leasing
HomeServe USA
Kinetrex Energy
Kinsley Energy Systems
M-Trigen, Inc.
Mestex
Miura
Natural Gas Technology Center
Navien America
Noritz

Northwest Energy Efficiency Alliance
OmegaFlex
Penn Power
Relms, Inc.
Renewability
Rheem
Rinnai
Schwank Ltd.
Shannon Global Energy Solutions
Siemens Energy
Solar Turbines
Superior Radiant Products Ltd.
Tecogen
Viessmann Manufacturing
WS Thermal Processing
Weil McLain
White Whale Solutions
Williams Furnaces
Xebec
Yanmar
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Major Programs

TMAF
ESC’s Technology & Market Assessment Forum (TMAF)
brings utilities and equipment manufacturers together
from across North America to enhance their ability to
bring energy efficient gas solutions to residential,
commercial, and industrial customers. This unique
Forum highlights successful utility customer strategies
as well as new gas appliances and equipment coming to
market. Sessions are also conducted on critical policy
issues that impact customer energy options. TMAF is
viewed as one of the most valuable ESC products.

Consortia
The ability to leverage resources through the formation
of and membership in market-driven consortia has been
a hallmark of ESC. These collaborative initiatives focus
on specific market segments such as multifamily
housing; national accounts; commercial buildings; and
industrial and major accounts. Consortia products are
quite diverse reflecting the special needs of each
customer segment, and often include customer outreach
materials, specialized workshops, online energy
calculators, and market research. ESC also offers
informal workgroups that serve as information exchange
opportunities on topics that include agricultural use of
natural gas, electrification, low carbon strategies, gas
heat pumps, and alternate transportation fuels.
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Photos from TMAF
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Major Programs

Account Rep Training Program
The continued success of this ESC program is a result of
training targeted to the specific needs of utility account
reps at an affordable price. Our six distinct tracks each
contain more than a dozen one hour videos which
conclude with an online test. Students earn Professional
Development Hours along the way and receive a
certificate of accomplishment after successfully
completing an entire program. The tracks – Natural Gas
Basics, Residential I, Commercial I and II, Customer
Relationship Development, and Industrial - are
constantly updated to ensure that utility account reps
have the knowledge and skills to effectively present
energy options to their customers.

International Builders' Show
In 2019, ESC took the lead role in ensuring that the
natural gas industry was well-represented at the largest
conference in North America for homebuilders and
remodelers. Recognizing the importance of this
customer segment especially in light of local
electrification efforts, ESC planning, funding, and
organizing helped to showcase 12 different
manufacturers and vendors of gas appliances to
residential developers, builders, and contractors. Our
newly established IBS Consortium spearheaded the
effort to convey the value, the lifestyle opportunities,
and the environmental and efficiency benefits offered
by natural gas to more than 100,000 conference
attendees.
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Training by the Numbers
account rep training tracks

6

member organizations subscribed

43

separate training units

72

account rep participants

2,200
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Major Programs

Webinars
ESC identifies relevant gas equipment opportunities for
account reps to bring to the attention of their
customers. The ESC webinar series attracts more than
350 individual utility members to each monthly webinar
and is yet one more way to improve the knowledge,
skills, and abilities of North American utility reps to
educate customers about their energy options. The
webinars are archived and feature ESC staff, Affiliates,
and other gas associations in an effort to enhance
awareness of the multitude of gas solutions available to
residential, commercial, and industrial customers. ESC
monthly webinars are free to ESC members.

National Accounts
ESC is one of the few gas trade associations that
maintains a permanent and directed partnership with
restaurant, lodging, healthcare, and retail chains. The
purpose is twofold: 1) to enhance the gas industry’s
messaging and communications with these important
customer segments, and 2) to convey actionable
information and strategies to these customers to help
them improve efficiency and profitability through better
energy choices. ESC is helping members deliver
consistent messaging to those national account
customers faced with the challenge of local anti-gas
efforts.
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Major Programs

Customer Outreach
ESC services and products enable our utility members to
more quickly and inexpensively convey the benefits of
natural gas to residential, commercial, and industrial
energy users. ESC customer magazines highlighting new
gas appliances and equipment are tailored to these
markets and are available in print and electronic
versions. Our webinars on virtually any energy topic
help meet the demands of utility customers eager to
understand their energy and energy efficiency options.
ESC case studies and promotional materials make it
easy for utility account reps to offer customers quick
and easy information about choosing various gas
options.

Equipment Manufacturers
Those equipment manufacturers and vendors who
become Affiliate members of ESC maximize their
opportunity to create successful networking and
partnering relationships with gas utilities and their 60
million customers. Affiliates receive invitations to speak
at TMAFs and the popular monthly ESC technology
webinars. TMAFs typically feature 20 Affiliate members
in our exhibit hall. Our popular “Quick Connections,”
speed networking events, between utilities and
equipment vendors facilitates important linkages
between our LDCs and our affiliate members. Affiliates
are also invited to speak directly to end-use customers
through ESC hosted workshops and webinars.
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Magazines by the Numbers
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*Natural Living (NL) magazine comes out twice per year, so the 2019 data is from the combined spring & fall subscriptions.
*Energy Solutions for Commercial Buildings (ESCB) magazine
*Combined Heat & Power (CHP) magazine comes out bi-annually so the most recent data is from 2020.
*Gas Heat Pumps Solutions (GHP) magazine was created in 2020 so the data is from 2020.
*Gas Technology (GT) magazine
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Energy Solutions Center
400 North Capitol Street NW, 4th Floor
Washington, DC 20001
P: 202-824-7152
E: dweiss@escenter.org

